
The Benefits of Public-Private Partnerships 



What We’ll Cover Today 

• Why partner? 

• Risks of partnerships

• A few successful public private partnerships 



Why Partner?
• Ability to tackle complex and often large problems, 

• Sharing of resources and dollars 

• Ability to tap wider perspectives and  greater 
expertise, 



Partnership Risks)

• Optics

• Reordering of priorities 

• Loss of legitimacy with key influencers 



Forming Partnerships



Partnership Engagement Decision Tree

1.Opportunity
2.Compatibility
3.Benefits vs. risks
4.Objectives and outcome
5.Formal agreement
6.Monitoring, evaluation and 

accountability



Feeding Infants and Toddlers Study
• Started in 2002 by Nestle Gerber as a public-

private partnership
• Updated in 2008 and 2016
• Involves nearly 10,000 young children and their 

caregivers
• Largest  and most comprehensive dietary intake 

study of  U.S. infants, toddlers and preschoolers
• Inform the upcoming zero to 2 Dietary 

Guidelines





French Fries 
Leading 
Vegetable 
Consumed





Weight Loss Through the Ages



Shaping National 
Nutrition 
Guidelines
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Building  Healthy 
Communities



Shaping 
National 
Nutrition 
Guidelines
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A Fresh Look

15



The GMO 
debate online is 
one-sided.

Source: Random sample from 369,000 GMO-related posts pulled from 
Brandwatch.com, March 2017

Negative
81%

Neutral
9%

Positive
10%

GMO sentiment
Sept, 2016 – Feb, 2017

The GMO Landscape



Consumer Misperception 



U.S. Non-GMO Product Sales Growth
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A Fresh Look Strategic Imperatives:

• Focus solely on reaching moveable mom audiences 
• Position GM as a sustainable, safe and innovative 

farming method
• Engage where the debate is – primarily online
• Run an agile campaign and employ rigorous 

analytics to consistently maximize value 

19Bold Engagement on GMOs
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Put Farmers At The Center Of The Story
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Facebook & Instagram 
combined are the world’s 
largest social media network 
with over 1 billion active 
users, and is the most 
popular online destinations 
for moms. 
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Facebook & Instagram



Nativo & Teads
• Short-form articles or video 

placed on premium media 
publisher sites.

• A Fresh Look content 
appears alongside the 
publisher’s own content. 

• Moveable Moms more likely 
to engage because they 
see our message on sites 
they trust.
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Campaign Success
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Did not see 
campaign
23% 

Saw 
campaign 

44%

20-point increase in comfort
in 10 Weeks

% Moveable Moms who are comfortable with GMOs



Partnership Summary

1.Examine opportunities
2.Consider benefits and risks
3.Evaluate objectives and goals
4.Develop a formal agreement
5.Measure success



Thank you!  
Sally Squires

Ssquires@powelltate.com
202-585-2136

mailto:Ssquires@powelltate.com
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